$3E TERZEEHR(RRMKE] BERER [F4£ - £1EMH]

1. REOBE - B

KE R EREML OB A2 D 2 5 EBKRFIEOF A E Rtz RkbT ., #E R0
HEARERNBER L, A2 EEZ R LWL 720, IEBRFER (Hlha A k< ERm) %
HELE LTz, (EBKZFFEE : http//www.hosei.ac.jp/gaiyo/rinen/word/index.html)
THEZEZRLS ) X, [ZERRR /M 22222078 THEICARRES LfTih2EE LB
THMLIEHROFER ) ZEMHE L2 EIXTH Y, TR 13, o8] LmEa o mEgl L
T OREE R T DB EERT HMERBIL L TOVET,

EERT TR, 20 THRZE SRR 2 R8T 5 2R AP TO TWETR, £
D XD L RR I BN TN TR A S, A THWE TR EITELSTZAET A,

I T, BERFPERELZRRTOHE - FRSEOEREZ LG - BIETDHZ LIk »T, EBEK
F7 T Feicmb, AL TV 72dic, SEES THHZ A SR EERIMRE ] ([TRE2A -
Al - BURB N DINE W2 & RETHHEELFMNZLET,

2. WRETHRBEESH
2015 FJELIRRICARED 15242 ) TR DIV HA TV | IBBRFEELZIRBT 25E - NG
EOHRY M7, (THHZAES R EBEMKRE ] ([JIIATERBEOREREHN bAIR LD £9)
KiBEIZ THHR ZAEZT R EERMAE] THE SKFH (RELEbOZER) badge LET,

Bl . WEBT a— VT A ) BT a— VT A FTERS (2018 1 KE)
- [ 70— b LS HEIMC OMIBIE O T2 O OMEEIRE) ) ZEMERRE ¥ — @HF
Hu, FRBORZF D 7 = FB (2018 4RE Rt i REZR AR E)
- PRAEAERIC KD MBS SRIEE)) /7 A CISRAT (2018 4REE A 72 E% L17H)
®)
s TEYy FRFE] S BRBORTE T EE A B (2017 4R FRRVE - (R OASKE)
KA AL L EFMIZ TR 9. %) O URL O ZHW 2T £,

3. BEE%K
(1) EBRFPESZTORE (5 - #F5ER)
(2) BBRFHRFEEEA, BBORFE S @R, BBORFE S S DA

4. BERE - BEHZE

(1) BERTFEEZLVRIEBELL, KPEOT7 72 FiffbicH5T2E K THL Z &,
(2) IWEENTAEMOF NG, FfkEm (2 Ix— ) BDBEEINET,

(3) HwfEmi (/I x—bh) OFNLREDKEROZDOMOEEZRELET,

5. ISEHE
EBORZ AR — 53— (http://www.hosei.ac.jp/NEWS/event/190807_01.html) LY, => KV
—>—kK Word 77 A/V) #X7rua—RL, REFEHEZ A LI X TA—/VIRFHZTUTE



TR LT EEN,
E4HE - brandingteam@ml.hosei.ac.jp GEBKFET T 2T ¢ 7 HEET — L)

6. R
2019410 H4 B (&) 17:00

7. BERATSa1—IL

2019410 H4 H (&) ISR HEI D
2019 4F 11 H kA) J IR —FE~J I R— FREEM

2019412 H 21 H (1) % KA TTHEREER - ES
MIEBR PR ENZE LA EEREM 2R L, BIE GLadh
PRI S, FEE LY, EEREHOHITEWTZTEL,

8. IEEIR

(1) = bY—3— M, BIEEHE, @i, HR. F5RR STEE 23 5 1 ZB0kE DR
ZFTHRH LTS W (FEET YL E N W RVET TH 2B IIRE TN, TOHAIT
RN FRREWA DRI TS ZE W),

(2) NERMERDT-O, 77T 4 v THEET — A NEEIOFEIC OV CTRIWAE b STV A
REMERN®H 0 9,

(3) BEFMBICKTH2EEOR T, BHEEFIIOWTEBZATEERA,

(4) AREOBMELZE L <HR I L0 RITARVCEERICERIIK T Al b o 25/ 1%, 05
DEREALRNEOE LTRY FWET,

(5) ZHFEIL, THAEZBHFEWIEE | LHFEPCRKR PR —LX—VETRN I TV EE 7,

9. %
(1) EBCRFZERE (http//www.hosei.ac.jp/gaiyo/rinen/word/index.html)
(2) HOSEI PHRONESIS (http://phronesis.hosei.ac.jp/)
(3) WEOHHEZAEETH EEMKAE (http:/phronesis.hosei.ac.jp/feature/aword)
i EDOZHFFLZEBERAHFET L TVET,
(4) EBRFERE THREZ AR EEM) WEEH (http!//phronesis.hosei.ac.jp/feature/movie)

ULk

(ALEhtE]

EBRFET T T 4 THEETF — I

E-mail : brandingteam@ml.hosei.ac.jp



